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The Backend Keyword
Playbook

How to find the words your shoppers really use, fit
them into your 249 bytes, and make your hidden
shelf work harder.

For Amazon sellers who suspect their listing could be found
more often.



START HERE

Check This First

Your backend keywords are sitting in your account right now. Before you plan anything, go and look at what is already on your shelf. Most sellers

have never opened it.

01 02 03

Log into Seller Central Go to Manage Inventory Click Edit

Find the listing you want to check.

04 05

Open the Keywords Tab Look at the Search Terms field

Count what is already in there — in bytes.

You may find it empty. You may find it stuffed with the same words as your title. Either way, you now know what you are working with.

Kicker: No point restocking a cupboard until you have seen what is lurking at the back.



What Are Backend Keywords?

Kicker: One stocks the cupboard. The other buys the same tin twice.



The Front Shelf vs The Back Shelf

The front shelf does the selling. The back shelf widens the net. You need both, and they should never hold the same tins.

Kicker: Everything you put on display, you do not need to keep a spare of out the back.



FRONT SHELF BACK SHELF

Rover Relax Natural = amazon seller central
Calming Chews for Dogs,
Vet Formulated Catalogue > Manage All Inventory > Edit Listing

Visit the Rover Relax Store

% % Aok (1,256) Basic Information  Keywords @

Enter search terms that describe your product.

£249 (£2083/1009) Description

NATURAL “ Vvprime One-Day Product Details
CALMING CHEWS |
FOR DOGS X FREE delivery Tomorrow, 24 May.

Order within 6 hrs 18 mins

In stock Variations

Search Terms (O How do | use search terms? v

e soothing relaxant anxiety stress nervous settle
fireworks night vet visits car travel separation
rescue dog senior dog crate training thunderstorms
new puppy chamomile valerian soft chews

Y

Re Caacion e

Calming support for everyday stress and anxiety

249/249 bytes used Maximum 249 bytes

@ Search terms help shoppers find your product on Amazon.
Use relevant terms separated by spaces. Do not include
Natural ingredients including chamomile, valerian root & L-theanine subjective claims or promotional text.

Helps during fireworks, travel, vet visits and thunderstorms

Vet formulated and suitable for all dog breeds
Chicken flavour soft chews — dogs love the taste

€DOACO




Why It Matters
249 O

Bytes Customer Views
The whole size of your back shelf. Not The number of these words a customer
characters. Bytes. will ever see.

More

Voice Searches

Amazon searches now start as a
conversation, not a typed phrase — and

that share is growing.

Backend keywords will not rescue a weak listing. But on a strong one, they quietly
widen the range of searches you can appear for, for nothing more than a little
thought. As more shoppers ask Amazon full questions rather than typing a few words,
the gap between how you write and how they search becomes more expensive to

ignore.

Kicker: The cheapest space on your listing is the one most sellers leave empty.







The Stock Take

A quick verdict on the backend field you have right now.

Well Stocked A Few Good Tins =] Mostly Duplicates

Full of relevant, non-repeated terms a Some genuine shopper language in there, The field is full, but it is mostly the title
real shopper might use, and updated but space going spare or a few duplicates again. Looks done. Doing very little.
more than once. Rare, and lovely to see. creeping in.

8@ Bare Shelf Out Of Date

Empty, or near enough. The easiest win Stocked once, long ago, and never

you will get all week. touched since. The search language has

moved on. The shelf has not.

Kicker:  am not judging. | am just checking the dates.



The Shelf Check

Open one listing and answer honestly.

Question Yes / No
Does the field repeat words already in your title or bullets?

Is it under 249 bytes? Have you actually counted, in bytes?

Does it use the words a shopper would say, not just the words you would write?

Are there any competitor brand names hiding in there?

Is it cluttered with commas, punctuation or filler words?

Does it cover regional wording or sensible misspellings where they apply?

When did you last update it? Be honest.

More surprises than you expected? Good. That is the cupboard finally getting opened.

Kicker: A field can look full and still be feeding Amazon almost nothing.



Empty The Front First

Before you add a single backend word, know what is already on display.

The most common mistake is restocking the back shelf with tins that are already at the front. So start by listing what your title, bullets, description
and A+ Content already cover. Those words are spoken for. Amazon has them. You do not need a spare of any of them out the back.

Kicker: You cannot see the gaps until you have laid out what you have already got.



HOW TO STOCK THE SHELF — 2 OF 3

Find The Shopper's Words

The good tins are the words your customer uses, not the ones you write. This is the real work — you are hunting for the genuine language shoppers

use that is not already on the front of your listing.

= U

Say It Out Loud Mine Reviews & Questions
Describe the product the way a friend with no Amazon experience Customers describe your product in their own words, for free. Borrow
would, and write down the words that come out. them.

™ [aad]
AZ foy

Synonyms & Alternatives Scenarios & Audiences
The other words for the same thing, including regional and spelling The situations and people the product is for. Abbreviations and
variants. alternative names too.

Kicker: Your shopper is not reading your title. They are typing what is in their head.



HOW TO STOCK THE SHELF — 3 OF 3

Sort, Select And Fit

Get it relevant, then get it inside 249 bytes.

Then Fit It In

¢ Count in bytes, not characters. Ordinary letters are one byte;
accented or special characters cost more.

¢ Lowercase, single spaces, no commas or punctuation.
¢ No needless plurals if the root word is already there.

e If you are over the limit, cut the weakest and least relevant first.

/N Mind the limit. Go one byte over 249 and Amazon may ignore the entire field, silently. Keep it lean.

Kicker: The shelf only holds so much. Stock it with the good stuff.



Seller Says, Shopper Says

The gap your backend keywords are there to close.

Category Seller writes

Pet (Rover Relax) natural calming supplement for dogs, vet
formulated

Beauty hydrating hyaluronic acid serum

Kitchen stainless steel insulated travel tumbler

Supplements high strength vitamin D3 softgels

Bundles three piece skincare gift set

Shopper searches

calm my dog at night, stop dog shaking fireworks, settle
anxious puppy

something for dry flaky skin, what to use under makeup
cup that keeps coffee hot in the car
vitamins for low energy in winter, what to take for tiredness

present for someone with sensitive skin

The seller writes the label. The shopper says what they need. The back shelf is where those two finally meet.

Kicker: Nobody walks into a shop asking for a vet formulated supplement. They ask for help with a shaking dog.



Where It Sits In The Listing

The hidden shelf is part of a bigger system.

The Mind Shift Basic vs A+

Decide what your listing needs to answer, and answer it out loud at the On a basic listing, the backend carries more of the variation. Once you
front, where shoppers can see it. The backend is for the overflow, not have A+ Content and a Brand Story, you have more visible room for use
the echo. cases — so the backend goes back to being a tidy safety net.

Kicker: You do not hide your best answers at the back. You put the spares there.



Two Audiences, One Field

Someone else is reaching into your cupboard now. For years, search worked one way: a shopper typed a few words and scanned a page of results.

That still happens, and it still drives most sales. But Amazon's Al shopping assistant, Rufus — now becoming Alexa for Shopping — lets shoppers ask

full questions and get an answer.

When the shopper does the looking, a near-miss can still find you. When the assistant does the looking, your listing has to speak their language to
be considered at all.

Kicker: It is one thing to be on the shelf. It is another to be the tin that gets handed over.



WORKED EXAMPLE

Rover Relax, Start To Finish

The product: Rover Relax sells dog calming chews. Title: Rover Relax Natural Calming Chews for Dogs, Vet Formulated.

01

Already Covered — Do Not Repeat

calming, chews, dogs, natural, vet formulated

03
The Trim

Drop best (subjective claim), drop adaptil (competitor brand, not
allowed), drop calming chews (already on the front), tidy any

duplicates.

02

The Messy First Draft

anxiety soothing relaxant nervous stress settle fireworks night vet visits
car travel separation rescue dog senior dog crate training
thunderstorms puppy chamomile valerian drops calming chews best

adaptil

04
The Finished Field (under 249 bytes)

anxiety soothing relaxant nervous stress settle fireworks night vet visits
car travel separation rescue dog senior dog crate training
thunderstorms puppy chamomile valerian drops

Nothing repeated from the front. Nothing against the rules. Every word a real route to a real shopper.

Kicker: That is a stocked shelf. Took thought, not magic.



The Stocking Sheet

Use this before you touch the Search Terms field.

Planning question Your answer
Which listing are you working on?

What does the front already cover? (your already-covered list)

How would a shopper describe this out loud?

What do your reviews and questions reveal?

Synonyms and everyday alternatives?

Regional wording or sensible misspellings?

Scenarios and audiences?

Your shortlist, relevance-checked?

Byte count of the final field (under 249)?

Kicker: Annoying, | know. Also the bit that actually works.



Is It Working?

Two quick checks once the field is live.

The Indexing Check Ask the Assistant

Search Amazon for your ASIN followed by one of your backend Ask Rufus, or Alexa for Shopping, a buyer-style question your
terms. If your product appears, you are indexed for it. If it does not, product should answer — like ‘what can | give a dog scared of
the term is not registering. thunderstorms.” See whether your product surfaces.

--

Kicker: Do not assume the shelf is stocked. Open the cupboard and check.




Designed to lift out cleanly as a standalone reference.

The Top 10

A quick-reference guide from The Backend Keyword Playbook

Never repeat your title. o Cover synonyms, regional wording
Amazon already has those words. and sensible misspellings.

9 Count in bytes, not characters. Add scenarios and audiences,
249 is the ceiling. not just product names.

e One byte over and the whole field Never put a competitor's brand name
can be ignored. Keep it lean. in. It can cost you the listing.

o Single spaces only. No commas, o Skip high-volume terms that do not
no punctuation, no filler. fit. Wrong traffic hurts.

Use the shopper's words, not your @ Revisit it. Search language moves.
own. Mine your reviews. A field set once goes stale.

MRS PRIME

Kicker: Pin these up. They are the ten | come back to on every listing.



Your Backend Action Plan

Find where you are, then do that one thing.

%

%

Empty field

Start here. The easiest win you will get. Stock it properly.

Field full of duplicates

Strip out anything already on the front, then refill the space with shopper words.

Over the byte limit

Count it, cut the weakest first, get safely under 249.

Never updated

Do the Shelf Check, then refresh against how people search now.

No idea what shoppers search

Mine your reviews and questions, and say the product out loud.

Strong listing, lazy backend

Treat the field as the overflow it is meant to be.

Kicker: One cupboard at a time.



Betore You Hit Save

Final checklist.

() Nothing repeated from the title, bullets or description

(O Under 249 bytes, counted not guessed

() Lowercase, single spaces, no punctuation

(1) No competitor brand names

() Real shopper language, not just seller language

() Synonyms, regional wording and sensible misspellings where they apply
() Scenarios and audiences included

() Irrelevant high-volume terms removed

() Indexing checked with ASIN plus keyword

() A reminder set to revisit it
/\ If the field is full but none of it is new, it is not finished.

Kicker: Back to the cupboard you go.



Want Cindy's Eyes On
Your Shelf?

If you want a second pair of eyes on your listing, book a
Discovery Call with Mrs Prime. We can look at what is working,
spot what is not, and tell you whether your backend keywords —
and the rest of your listing — are doing their job.

No Panic

This is a calm, considered conversation — not a sales pitch.

No Pressure

There is no obligation to work together after you chat.

Just a Proper Look

A fresh pair of eyes on your listing, from someone who
knows what to look for.

Book Your Discovery Call



https://mrsprime.co.uk/

Get In Touch

A Note on Rufus

At the time this playbook was created, Amazon's Al shopping assistant
is still known as Rufus in the UK. Amazon has indicated that, in future,
Rufus will become part of Alexa Shopping. So if you are reading this
later and the name has changed, the point still stands: your listing
content needs to be clear enough for shoppers, Amazon and Amazon's
Al shopping assistant to understand.

© Mrs Prime. All rights reserved. You are very welcome to quote, share
or copy short sections of this playbook, as long as you credit Mrs
Prime and link back to mrsprime.co.uk. Please do not reproduce the

whole playbook, remove the branding, or pass it off as your own.


mailto:hello@mrsprime.co.uk

